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Australia's first National Strategy for International Education 2025 
sets out a 10-year plan for developing Australia's role as a global 
leader in education, training and research. It will enable Australia’s 
international education sector to be more adaptive, innovative and 
globally engaged. 

Key Messages:

► International education is currently one of Australia’s top service 

exports, valued at over $19 billion in 2015 (including fees and 
associated expenditure). 

► According to Deloitte Access Economics report, Growth and 
Opportunity in Australian International Education, projects that 

Australia’s onshore enrolments will grow by around 45 per cent by 

2025, which equates to Australia hosting around 720,000 students 
onshore. 

THE MARKET



- Department of Education and Training (DET) PRISMS Data

Australian 

International Student 

reached

537,499

The Top 5 Countries where international students come from:

From January to October 2016, a total of 537,499 individual 
international students studies in Australia on a student visa, 
an increase of 12 per cent over the previous year.

THE MARKET - Continue

The top five countries in total contribute more than 50% of international 
students in Australia, according to enrolment date in October in 2015/2016. 



WHAT’S THE MELBOURNE ALL IN ONE 
- International Student Arrival Guide (the Guide)

Melbourne All In One  - International Student Arrival Guide is a free, annual guide given to Chinese international 
students as they start their study experience. 

• Written by Chinese international students, for Chinese international students
• Gives new students the tools to discover their new home on their terms
• Filled with unique insights into Melbourne culture and life style
• Fun and easy to read

Description:



WHAT’S IN THE GUIDE
C
O
N
T
E
N
T 1. 学生签证注意事项 / Student Visa

2. 在澳大利亚大学学习 / Tertiary Education in Australia

3.    在维多利亚中学学习 / Secondary Education in Victoria

4.    澳大利亚法律 / Law in Australia 

5.    安全须知 / Safety Issues

6.    在留学期间打工 / Working on a student visa

7.    在澳大利亚居住 / Living in Australia

8.    银行与理财 / Banking and Finance

9.    电话和网络 / Phones and Internet

10.  健康与医疗 / Health and Medical Care

11.  道路交通 / Road and Transport

12.  吃在墨尔本 / Eating in Melbourne

13.  旅游与休闲 / Travel and Leisure

14.  购物/ Shopping in Melbourne

15.  词汇 / Glossary

16.  常用联系方式 / Useful Contacts 



20,000 copies of booklet were printed in early 2017. The Guide has been delivered to students 
for FREE through different channels as follows:

Universities and VETs

Hard copies were distributed during orientation programs in every university and vocational 
institute in February and July, as well as through Chinese Students and Scholars Associations 
during major events through the . The Guide has been displayed on the counters of Student 
Union and libraries for students to take at all universities.

High schools 

The Guide had been introduced to every high school in metropolitan area via emails and phone 
calls. In 2016, 182 schools in Victoria had made orders for about 6,000 copies in total. And they 
had been delivered in person to school coordinators. 
Both international students and international student coordinators in each of those schools has 
shown great appreciation about the Guide and all the hard work we have devoted into. The 
Guide had been included in the orientation packages and given to Chinese international students 
when they arrive at school.

DISTRIBUTION



DISTRIBUTION - Continue

From March 2016, hard copies will also be 
distributed through: 
• Airport Welcome Desks 
• Council Welcome Events 
• Student Events & Orientations 
• Public Libraries 
• Onshore agents 
• Chinatown and other places where Chinese 

students hang our regularly

The Guide is a core part of the international student 
experience. Institutions demand guides for their 
orientation programs, and students appreciate a guide 
that is totally different to what they usually get. 



WT Media is a media company with a strong track record in the overseas education 
market, particularly amongst the overseas Chinese student community in Melbourne. 

Established in 2009, today WT Media has been offering integrated media solutions to 
its clients. We assist clients with formulating an effective marketing strategy, after 
which we determine what platforms to utilize in order to most efficiently reach their 
target audience. Depending on the needs of the client, we create content for print 
and new media. We plan, manage and promote events, produce videos and social-
media applications and we do media buying of both traditional and new media. 

WT Media has become Tencent’s partner in 2012. we help Tencent to promote an 
international mobile application – WeChat in Australia and New Zealand.

WHO ARE WE



OUR PARTNERS

The use of WeChat as a marketing channel is a clear growth opportunity for brands and business in the digital space and has
been accepted globally. With such a strong and devoted user base, brands can better reach and influence their target
consumers using WeChat’s innovative features of both online and offline interaction.

We thank our partners



Kate Yang
Director – Business Development
Kate.yang@wtmedia.com.au | 0450 605 672

FREE Delivery

CONTACT


